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Natural persons
89%

between 25 and 60 years old

• 3% less than 25 years old

• 43% between 25 and 40 years old
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• 8% more than 60 years old

between 25 and 60 years old

• 26% less than 25 years old

• 58% between 25 and 40 years old
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• 3% more than 60 years old
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Distributed loans per sector

Active in main metropolitan cities of Russia, Belarus, Czech Republic and Kazakhstan

Services
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Health and
well-being
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Logistic food
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Manufacturing
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CO2 reduction*
16%

* According to the PBL Netherlands Environment Assessment Agency



2019 SDGs overview

Over the years, companies of Mikro Kapital Group have developed several products dedicated 
to entrepreneurs and individuals who would have no access to banking to finance micro-business 
needs and improve living and working conditions in the poorest areas of the emerging markets 
of Armenia, Moldova, Romania, Belarus, Tajikistan, Russia, Uzbekistan and Kyrgyzstan. At the 
end of 2019, nearly 26 thousand customers had access to the loans and leasing in 15 countries of 
operations of Mikro Kapital. The offer to support small and micro businesses available through 
subsidiaries including leasing and factoring companies, micro-finance companies, with several 
dedicated subsidiaries having branches and operating offices in close contact with these entre-
preneurs and individuals to help them develop their business. At the end of 2019, Mikro Kapital 
operates 133 branches in 15 countries.

Mikro Kapital Group always promote best available practice in emerging markets, including 
following Gender Equality principles. As a logical consequence, and consistent with these policy 
aims, the MK Group needs to ensure that women’s economic empowerment is embedded in all 
it’s activities, including lending and consulting both inside and outside the European Union.
In 2019, more than 30% of financed persons were woman and Mikro Kapital Group had a work-
force of 1910 (in 2018 – 1200) with 67% female and 33% male employees.

Online outsourcing platforms provide economic benefits for both workers and employers. First, 
workers can access jobs with higher wages than many would be able to access in their home 
countries, and they can work flexibly from home. Mikro Kapital in 2019 created over 20 projects 
carried out with the support of digital self-employed workers from developing geographical 
areas. In 2019 Mikro Kapital invest over 35.000 Euro in marketing projects in Philippines, Bangla-
desh, Kenya and India.

Mikro Kapital is focused on upgrade infrastructure and retrofit industries to make them sustain-
able, with increased resource-use efficiency and greater adoption of clean and environmentally 
sound technologies and industrial processes. Mikro Kapital Group actively promotes interaction 
between start-ups, SMEs and large companies, allowing technological start-ups and SMEs to 
offer their innovations to larger firms, thereby facilitating the meeting of supply and demand for 
technological innovation, with the aim of creating partnerships, commercial agreements and 
acquisitions. Gorod Deneg is an electronic crowd-funding platform specializing in P2P lending 
(crowd-lending). It allows individuals and legal entities to collect financing directly from investors 
registered on the platform.

In addition, in the two-year period 2019-2020 the company will implement a technological solu-
tion to encourage drivers to comply with road rules. In 2019 Delimobil made available a fleet of 
over 10.400 cars. Mikro Kapital Group has allocated 660.000 EUR to the drivers’ social respon-
sibility program. As part of this program, Delimobil released a social video “Drive like mom is 
beside”, which promotes driver to be careful on the roads. In 2019 the company also created 
special projects to promote safe driving in the cities of Moscow, St. Petersburg, Minsk, Prague 
and Almaty.

On average, a person shifting from car ownership to car-sharing leads to 30% less car ownership, 
15–20% fewer car kilometers amongst car sharers, and 13–18% lower CO2 emissions compared 
with the case of car ownership and car use. Delimobil has achieved exponential increase in cus-
tomer numbers, arriving at a total of over 3.500.000 users as of dec-2019. 
According to a study made in Moscow about the impact of urban transport, car-sharing contrib-
uted to decreasing of 33% the number of trips for each individual car.

In since 2017, training to prevent corruption, Anti Money Laundering involved the participation of 
over 300 employees for about 2,000 hours. Continuation of the alignment of internal regulations 
with the Group Anti-Corruption and Bribery Policy by all Mikro Kapital Group’s companies.


